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Oxford Covered Market Footfall Study 2018 
Background to Study 
The Retail Group has been commissioned by Oxford City Council to undertake a study of footfall patterns in the Covered 
Market.  The council is keen to understand how footfall is moving in and around the market, as part of its commitment to help 
the market thrive and prosper. 

The Retail Group is responsible for analysing the footfall count data, and has subcontracted the footfall counting to PMRS, 
leading independent suppliers of bespoke footfall counts across the country. PMRS have previously conducted footfall counts 
in the Covered Market 

Methodology  

The map below shows the location of the 15 count points in the study  
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Oxford Covered Market Footfall Study 2018 
Methodology contd. 
The footfall counting was undertaken between the hours of 10.00 and 17.00 on Friday 27 April and Saturday 28 
April 2018. 
Each of the 15 count points were counted for 4 minutes, twice in every hour over the count period. Footfall was 
counted left to right and right to left simultaneously in rotation. The results have been aggregated up to hourly flows 
by multiplying the combined count data by 7.5. The estimated weekly figures are the sums of those given for Friday 
and Saturday, grossed up by a factor of 2.353 to allow for the days Monday through to Thursday, which were not 
enumerated. This factor is an average based up on extensive previous research by PMRS, conducted throughout 
the UK, during the week (Monday -Saturday). 
 

Results 

Count data 
The following table contains the estimated footfall flows. 

Count Point Friday Saturday Estimated Week 
(Mon-Sat) 

1 3,931 5,957 23,266 
2 1,591 1,576 7,452 
3 1,419 2,035 8,127 
4 3,692 6,422 23,798 
5 3,811 6,653 24,622 
6 2,642 3,953 15,518 
7 3,107 3,910 16,511 
8 3,991 6,430 24,521 
9 3,279 6,211 22,330 

10 5,259 7,149 29,196 
11 2,552 4,743 17,165 
12 1,314 1,936 7,647 
13 1,697 3,145 11,393 
14 2,852 4,689 17,744 
15 3,016 5,372 19,737 

Average Footfall 2,944 4,679 17,935 
 
This data has been analysed by day, then week with overall combined observations drawn. 
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Oxford Covered Market Footfall Study 2018 
Results 

Friday 27 April 
The combined footfall by hour is shown on the graph below, 

 
 
 
 
 
 
 
 
 
 
 

As can be seen, the market gets steadily busier over the course of the day, peaking at late lunchtime between 
13.00 and 14.00. It then drops slightly and remains steadily busy for the rest of the afternoon. 
The graph below show the footfall by count point over the course of the Friday in the study (see plan on page 1 for 
count locations). 

 
 
 
 
 
 
 
 
 
 
 

The central point of the market, ie. location 10 is the busiest count point all day, followed by number 8 (Avenue 3 
towards High Street).  
The Market Street half of the market is busier than the High Street end, with Avenue 4 entrance the busiest, followed 
by Avenue 1 Entrance.  The Avenue 2 and 3 entrances off Market Street and High Street are the quietest  
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Oxford Covered Market Footfall Study 2018 
Results 

Saturday 28 April 2018 

 
As well as being consistently busier than the Friday counts, Saturday has a more pronounced and extended lunch 
time peak, i.e. 12.00 to 15.00, as well as again being steadily busier in the afternoon than the morning. 

 
Point 10 (centre of market) is busiest over the course of the day, although there are occasions when Avenue 1 off 
Market Street (aisle and entrance) are busiest.   
Avenue 3 towards High Street is busy, as is Avenue 4, both the entrance off Market Street and the southern half 
towards High Street, but interestingly not the entrance there, i.e. people are turning towards Moo Moo’s. 
The four entrances on Avenues 2 and 3 are consistently the quietest on Saturdays. 
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Oxford Covered Market Footfall Study 2018 
Results 

Overall Observations 

 
In regards overall footfall patterns, it is clear that count point 10 in the centre of the market is the busiest.  This is 
very encouraging as it shows that consumers are travelling into the heart of the market. The northern half of 
Avenues 1 and 4 are busy, as is the southern part of Avenue 3 (point 8), although interestingly not its entrance onto 
High Street (point 13). 
There is then a band of point of middling busy points, which are typically the southern halves of Avenues 1, 2 and 
3. 
Finally as has previously been mentioned, the entrances to Avenues 2 and 3 are the quietest. 
The above analysis is shown graphically overleaf for ease of reference. 
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Oxford Covered Market Footfall Study 2018 
Overall Observations contd.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
As can be seen, consumers are mostly entering the market through Avenue 1 or 4 off Market Street and travelling 
into the core of the market, where they are then heading off in a variety of directions, especially south down Avenue 
3 towards the High Street.   
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Oxford Covered Market Footfall Study 2018 
Comparison to previous research 
The table below shows the current footfall data compared to the same points in the previous footfall study 
undertaken in March 2012 (using same methodology and on Friday & Saturday count days).  
Point 15 in the current study was not counted previously so is excluded from the analysis. 

Count Point 2018 2012 Variance 
1 23,266 19,328 20% 
2 7,452 6,974 7% 
3 8,127 7,638 6% 
4 23,798 28,476 -16% 
5 24,622 24,961 -1% 
6 15,518 21,982 -29% 
7 16,511 13,709 20% 
8 24,521 19,624 25% 
9 22,330 18,692 19% 

10 29,196 23,535 24% 
11 17,165 16,179 6% 
12 7,647 7,511 2% 
13 11,393 10,687 7% 
14 17,744 18,509 -4% 

Average Footfall 17,806 16,986 5% 
 
As can be seen, the average market footfall has gone up by 5%.   
The busiest point of the market is point 10, with a significant increase of nearly 25%.  
And perhaps what’s most encouraging of all, is that points 7,8,9, and 10 (all located in the heart of the market) have 
shown some of the highest increases, indicating that the consumers are now successfully shopping much more of 
the whole market than previously.    
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