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1 Introduction
1.1 Research objectives
In January 2015 Oxford City Council commissioned Ipsos MORI to undertake a telephone survey of SMEs1 within
the Oxford area. The objectives of this research were to understand businesses’:
• Location priorities;
• The characteristics of their supply chain;
• Their growth ambitions; and
• Their recruitment and retention challenges.
The information will be used to inform Oxford’s longer term planning including the Oxford Economic Growth
Strategy Action Plan, Core Strategy, Planning Policies, Environmental Health and Housing policies. The results will
also be used for lobbying locally and nationally for funding and investment so that Oxford’s growth opportunities
are realised and barriers to growth are addressed.

1.2 The approach
A 20 minute telephone survey was undertaken with 386 SMEs within Oxford, Botley, Kennington, Kidlington and
Wheatley. The sample frame was provided by Dunn & Bradstreet and included all businesses with up to 250
employees within a specific number of sectors. Given the limited sample available, quotas were set to achieve a
broadly representative mix of sectors and size of company although more effort was put into targetting those with
50-250 employees as they potentially have the greatest economic impact on the Oxford area.

1.3 Interpreting the data
Throughout the report, we highlight differences in perceptions and experience among different groups of
businesses on the basis of size, sector, type of business etc. Differences are only commented on where there is a
statistically significant difference; however, it should be noted that some of these groups of participants are small
and so should be treated with caution.
In charts or tables where percentages do not add up to 100%, this is due to multiple answers or computer
rounding. Throughout the tables, an asterisk (*) denotes a value greater than zero, but less than 0.5%.
Throughout the report, results are based on valid responses to each question: that is, those who answered a
question with ‘Don’t know’ are included in the analysis, but those who did not state a valid answer are excluded.
Data is not weighted because the small number of interviews would have meant large weights being applied,
particularly given the focus was on achieving a disproportionate number of interviews with larger SMEs. There
was also an absence of reliable profiling information to weight to at the time.

1
SMEs – Small to Medium sized Enterprises. These are businesses with less than 250
employees.
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1.4 Summary of key findings
1.4.1 Business location priorities
•

Oxford has a wellwell -established SME community.
community . Two in five respondents are based in businesses
which have been operating for more than 20 years. Those in the retail / arts / accommodation &
food sectors are the most embryonic, with almost one third being in their first five years of business
(31% vs. 17% overall).

•

Familiarity with Oxford is the main reason why businesses locate in the area.
area . 60% of SMEs
chose Oxford simply because they live in the area, whilst 23% felt it provided the best market
opportunity. In total, eight in ten businesses (81%) have customers based in Oxfordshire, 55% are
located elsewhere in the UK and 40% have international reach.

1.4.2 Characteristics of the supply chain
• Supplier location correlates with customer location - significantly more businesses state that
their suppliers are based in Oxfordshire (63% vs. 60% overall) if their customers are as well.
• Micro SMEs are less likely to have local suppliers - 55% in Oxfordshire vs. 60% overall.
• Certain sectors rely on a high quality road network – in particular the retail / arts /
accommodation / food sectors are most likely to have their goods delivered by road (95% vs 84%
overall).
• Companies with a large number of international customers rely on their online presence –
information / communication / financial / real estate / admin and professional / scientific /
education sectors are significantly more likely to receive goods and services online, as well as
deliver via this method.
1.4.3 Growth ambitions
•

There are high
high future growth projections - over half (58%) plan to expand their current
business over the short to medium term. The information / communication / financial / real estate
and administrative sectors are most positive with three-quarters (76% vs. 58% overall) stating
they are likely to expand within Oxford. Conversely, those SMEs in the health and social care /
agriculture / other sectors are less likely to have expansion plans with significantly fewer (45%)
stating that they will definitely or maybe expand within Oxford in the next five years.

• New SMEs are
are most keen to expand - companies who have been established for less than five
years are more likely to expand (25%) than those which have been in existence for longer.
• Larger SMEs are more likely to remain in Oxford - employers with more than 11 staff are
significantly more likely to remain in Oxford than smaller (micro) organisations.
• Companies investing to expand are more likely to stay in Oxford for the long term - those
companies with no plans to recruit additional staff in the short term (2-3 years) are less likely to
see themselves remaining in Oxford in five years’ time (84%) compared to those who are currently
recruiting or planning to recruit (94%).
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• Companies with a high commuter workforce are more likely to be flexible about their future
business
busi ness location - those employers which have a greater proportion of staff travelling from
outside Oxford seem more flexible as to their business location and less likely to see themselves
located in Oxford in five years’ time. For example, only 6% of employers with no staff travelling
from outside of Oxford see themselves relocating vs. 19% of those who have 75% of their staff
making this journey.
• The majority
majority of Oxford businesses appear financially secure - over two-thirds of companies in
Oxford (69%) do not envisage having to access short-term finance.
• Finance is a key determining factor as to whether an Oxford company expands or not bottom line financial considerations are the most common determining factors, either not hitting
revenue targets (19%) or paying out too much in business rates to the council (21%).
• Unsuitable premises,
premises , expensive housing and transport restrict growth - One in ten (9%) feel
that there is a lack of suitable premises for their type of business, whilst employee related issues
such as high housing (12%) and transport costs (9%) also might result in companies seeking
alternative locations.
1.4.4 Recruitment and retention
• Well established SMEs are more likely to have staff who commute from outside Oxford around one in ten businesses (11%) have more than 50% of its staff commuting in from beyond
the Oxford boundary. Well established, Oxford based companies (11+ years) are more likely to
have some of their employees travelling from outside the area compared to newer, less well
established companies.
• Oxford companies try to offer flexibility to their workforce - the vast majority of Oxford
companies (82%) try to be flexible to their workforce and support flexible working hours. Around
half of companies (48%) also offer employees the option to work from home.
• Cost of living in Oxford is main barrier to recruiting and retaining suitably skilled staff - the
cost of living (58%) and commuting (23%), as well as purchasing a property (32%) are the main
barriers for companies when it comes to retaining staff.
• Medium size SMEs are driving recruitment - it appears that companies with 11+ employees are
most likely to be recruiting, with just under two-thirds of those (63%) actually doing so at the
moment. This is significantly higher than those companies with fewer than 10 employees.
• Investment in trainees/graduates - importantly, one in five companies stated their intention to
recruit trainees/apprentices, whilst 15% are currently recruiting, or plan to recruit, graduates.
Those companies with fewer than five employees are significantly more likely to employ trainees /
apprentices (28%) than those with 6-10 employees (13%) or 11+ employees (14%). In terms of
graduates, they are significantly more likely to enter the professional / scientific / education
sectors.
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Business profile
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2 Business profile
The two figures below show the profile of participants to the survey compared with the actual business population
in Oxford (as defined by the Dunn & Bradstreet database). Although the sector profile is broadly similar, some are
slightly underrepresented in the survey, including retail and construction businesses, while some are
overrepresented, such as health and social work, education and administrative businesses.
While efforts were made to ensure the survey had a good mix of participants from every sector, it was not possible
to set exact quotas because of the limited sample available in the areas of interest.
Retail
Accommodation & Food Service Activities
Construction
Professional, Scientific & Technical Activities
Human Health & Social Work Activities
Education
Manufacturing
Administrative & Support Service Activities
Information & Communication
Arts, Entertainment & Recreation
Transport
Agriculture, Forestry & Fishing
Real Estate Activities
Financial & Insurance Activities
Public Administration & Defence
Others

14%
9%
11%
12%
10%
6%
9%
11%
8%
11%
7%
12%
6%
5%
6%
9%
5%
4%
4%
4%
2%
1%
2%
2%
2%
3%
1%
3%
1%
2%
10%
6%

Base: All valid responses (386)

Businesses in Oxford
Interviews achieved

Source: Ipsos MORI

Figure 2.1 ---- Profile of participants by sector

The figure below shows the profile of survey respondents by size of business compared with the business
population in Oxford. As shown, the profile is very similar, with the largest difference being in businesses with 1-5
employees, who are underrepresented by 3 percentage points, while those with 6-10 employees are
overrepresented by the same margin.
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56%
53%

1-5 employees
15%
18%

6-10 employees
11-19 employees
20-49 employees

11

9%
10%
10%
8%

50-99 employees

5%
5%

100-249 employees

4%
5%

Base: All valid responses (386)

Businesses in Oxford
Interviews achieved

Source: Ipsos MORI

Figure 2.2 ---- Profile of participants by business size
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A full breakdown of the total population and numbers of interviews achieved by size and sector, can be seen in
the table below.
Table 2.1 ---- Breakdown of companies within Oxford against interviews achieved
Businesses in Oxford

Interviews achieved

Number

%

Number of
interviews

% of total
interviews

Retail

560

14%

36

9%

Accommodation and Food Service Activities

426

11%

45

12%

Construction

384

10%

24

6%

Professional, Scientific and Technical Activities

364

9%

43

11%

Human Health and Social Work Activities

218

8%

42

11%

Education

290

7%

47

12%

Manufacturing

255

6%

20

5%

Administrative and Support Service Activities

243

6%

33

9%

Information and Communication

215

5%

15

4%

Arts, Entertainment and Recreation

150

4%

16

4%

Transport

87

2%

4

1%

Agriculture, Forestry and Fishing

77

2%

9

2%

Real Estate Activities

92

2%

11

3%

Financial and Insurance Activities

37

1%

11

3%

Public Administration and Defence

20

1%

6

2%

Others

390

10%

24

6%

Source: Ipsos MORI North

Analysing business sector
The number of sector specific interviews achieved during this survey is not sufficiently robust to enable
comparative analysis to be carried out. However, in order to provide some insight into the differences between the
businesses sectors within Oxford, certain sectors have been combined together and therefore aggregated to
provide base sizes which enable sector comparisons to be made as follows:
• Sector group 1: Manufacturing, Construction, Transport;
• Sector group 2: Retail, Arts, Accommodation, Food;
• Sector group 3: Information, Communication, Financial, Real Estate, Administration;
• Sector Group 4: Professional, Scientific, Education; and
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• Sector Group 5: Health and Social, Agriculture, Others.
Size of business
Quotas were also set on sub-categories of company size within SMEs. Over half (56%) of Oxford’s SMEs are
micro businesses with less than 5 employees, whilst medium size organisations (between 100 and 249
employees) make up the lowest proportion of businesses (only 4% of SMEs).
Table 2.2 ---- Breakdown of businesses in Oxford and interviews achieved
Businesses in Oxford

Interviews achieved

Number

%

Number of
interviews

% of total
interviews

1-5 employees

2253

56%

206

53%

6-10 employees

619

15%

70

18%

11-19 employees

376

9%

38

10%

20-49 employees

420

10%

32

8%

50-99 employees

186

5%

20

5%

100-249 employees

165

4%

20

5%

Source: Ipsos MORI North

Business respondents from the information / comms / financial / real estate / admin sectors (66%) and the
transport / manufacturing / construction sectors (67%) are more likely to be from smaller SMEs with five
employees or fewer at their site (vs. 53% overall). Those in the professional / scientific / education sectors (40%)
are more likely to have 11+ employees (vs. 28% overall).
Those who have been in the Oxford area less than five years are more likely to have five employees or fewer (67%
vs. 53% overall), whereas those who have been in the area for 11 years or more are more likely to have 11+
employees (32% vs. 28% overall) – perhaps reflecting that they are more established, long-term businesses in the
area.
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Type of office/location
Oxford’s business sector can also be profiled by office type. Three in five businesses operate on a single site
(62%), whilst a further 17% have their head office based in the Oxford area and 16% interviewed were in a
branch, a proportion which increased to 25% among those in either the retail
retail / arts / accommodation / food
sectors.

Not stated

5%
17%

Head office

16%
Single site

Base: All valid responses (386)

Branch

62%

Source: Ipsos MORI

Figure 2.3 ---- Type of business
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Business location priorities
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3 Business location priorities
3.1 Length of time operating in the Oxford area
It would appear that Oxford has a relatively well established SME community. Two in five respondents (41%) are
based in businesses that have been operating in Oxford for more than 20 years. Around a quarter have been in
the area for 11-20 years (27%), while a further 15% have been in Oxford for 6-10 years.
Around one in six respondents (17%) are based in businesses that have been in the Oxford area for five years or
fewer – including 2% who have been operating there for less than a year.
Q1. How long have you been operating in Oxford?

% 5 years or fewer
17

All

Less than
1 year

Sector
Transport / manufacturing /
construction

17

2
More than
20 years

1 – 5 years

15%

31
17

41%

17%

15%

7

5 years
or fewer

27%

Info & communication / financial /
real estate / admin / public admin
Professional & scientific / education

12

6 – 10 years

Retail / arts / accommodation & food

Others

Size
22

11 – 20 years

19
8
Base: All valid responses (386)

1-5 employees
6-10 employees
11+ employees
Source: Ipsos MORI

Figure 3.1 ---- Length of time operating in Oxford
Those in their infancy are most likely to be those in the retail/arts
retail/ arts/accommodation/food
arts /accommodation/food sectors (31% have been
operating in the Oxford area for five years or fewer vs. 17% overall).
Those who say they are definitely likely to expand within the next five years (22%) are more likely to have been in
the area for five years or fewer, while those who say they will not expand in the next five years (76%) are more
likely to have been in the area for over 20 years (49% vs. 41% overall). This is perhaps because businesses that
are less established in the area have more scope to expand from a smaller starting point.
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3.2 Customer base
To understand more about SMEs’ markets, respondents were asked where their customers tend to be based.
Around four in five (81%) say their customers are based in Oxfordshire. Just over half (55%) say they have
customers elsewhere in the UK, while two in five have customers internationally (40%).
Q2. Are your customers based in… ?

% Oxfordshire
81

All

81%

…Oxfordshire

…Elsewhere in
the UK

55%

Sector
Transport / manufacturing / construction

79

Retail / arts / accommodation & food

79

Info & communication / financial / real
estate / admin / public admin

79

Professional & scientific / education

77
89

Others

Size
79

1-5 employees

…Internationally

40%

6-10 employees

83

11+ employees

82

Base: All valid responses (386)

Source: Ipsos MORI

Figure 3.2 ---- Where are customers based?
When considering international trade the CBI states
2

Only one in five of the UK’s small and medium-sized businesses currently export . However, businesses are 11%
3
more likely to survive if they export
Perhaps unsurprisingly, those from businesses in the Oxford area with 11+ employees on site are more likely to
have customers internationally (50% vs. 35% of those with 1-5 employees) as are those in the professional /
scientific / education sectors (57% vs. 40% overall).
Interestingly, those who have been operating in the Oxford area for 6-10 years (55%) are more likely to have
customers internationally than those who have been based in the area for either a shorter period of time (36%) or
a longer period (38%, 11+ years). Those with international suppliers (66%) are more likely to have international
customers (vs. 40% overall).
Those in the information / communication / financial / real estate / admin sectors are more likely to have
customers elsewhere in the UK (67% vs. 55% overall).

2

European Commission Enterprise and Industry Directorate (2010): Internationalisation of European SMEs, pp. 23-24; and
CBI and Ernst & Young (2011): Winning overseas: boosting business export performance, p. 4
3
Harris and Li (2007) Firm level empirical study of the contribution of exporting to UK productivity growth
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3.3 Reasons for choosing Oxford as a business location
To understand more about the drivers of Oxford as a business location, respondents were asked why they
originally chose to do business in the area. Three in five respondents (60%) did so because it is where they live,
while one in five think it offers the best market opportunities for their products or service (23%). Around one in
eight cite good links with academia (12%), while 9% mention their knowledge of the market/area.
Q3. Why did you choose Oxford as a business location?
It is where I live
Best market opportunities for my products/service
Good links with academia
I know the market/area
A nice environment in which to work
Proximity to large cities/central location
Historical connection to the business
Good transport network within the city
Quality and choice of business premises
Cumulative attraction – similar organisations within my sector locate here
Good labour resource/right skillsets
Good technology, telecommunications infrastructure
Proximity to major airports
Links to the Council
Family
Availability of premises
Tourism
Business hub
Expansion
Legal reasons
Reputation of the area
Close to my suppliers
Competitive business rates
Access to a range of foreign language speakers
An area with higher levels of disposable income
Don't know

60%
23%
12%
9%
7%
7%
6%
6%
5%
4%
4%
2%
2%
2%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
3%

Base: All valid responses (380)

Source: Ipsos MORI

Figure 3.3 ---- Reasons for choosing Oxford as a business location
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Themes
Grouping together linked responses to Q3 allows us to see which themes are most significant for Oxford
businesses. Overall, just under two-thirds (65%) chose to locate their business in Oxford because they are
familiar with the city, whilst a quarter (25%) chose the location because of the market it offered. One in ten (10%)
mentioned the infrastructure (technology/telecoms, transport etc.) whilst 13% did so to be near suppliers
suppliers.
Q3. Why did you choose Oxford as a business location?

65%

Familiarity

25%

Market

13%

Suppliers

10%

Infrastructure

Labour

4%

Where I live /
Know the market

Best opportunities / Cumulative attraction /
Tourism / Affluence

Links with academia / Council

Business premises / telecoms / transport network

Skill set / Foreign language speakers

Base: All valid responses (380)

Source: Ipsos MORI

Figure 3.4 ---- Reasons for choosing Oxford as a business location - themes
There are differing priorities by sector:
•

Companies in the information / communication / financial / real estate / administrative sectors are
most likely to choose Oxford because it is where they live (74% vs. 60% overall);

•

Those companies in the retail / arts / accommodation & food industries are significantly more likely to
locate in Oxford due to the available market (31% vs. 23% overall) and because of the tourism (4% vs. 1%
overall);

•

Companies in the professional / scientific / education sectors place greater importance on having good
links with academia (30% v 12% overall) and business which is connected to the universities (4% vs. 2%
overall); and

•

Transport / manufacturing / construction companies are more likely to state than others that they chose
Oxford because of its proximity to large cities/central location (15% vs. 7% overall).
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4 Characteristics of the supply chain
4.1 Supplier locations
Equal proportions of businesses interviewed have suppliers in Oxfordshire (60%) and/or elsewhere in the UK
(61%).
Generally, supplier location mirrors customer location, with significantly more businesses stating that their
suppliers are based in Oxfordshire (63% vs. 60% overall) if their customers are. Likewise, for elsewhere in the UK
(69% vs. 61% overall) and internationally (33% vs. 20% overall).
Q4. In the main, where are your suppliers located?

% Oxfordshire
60

All

60%

Oxfordshire

Sector
Transport / manufacturing /
construction

60

Retail / arts / accommodation
& food

57
59

61%

Elsewhere in the UK

Professional & scientific /
education
Others

Info & communication /
financial / real estate /
admin / public admin

68
53

Size
1-5 employees

Internationally

20%

Base: All valid responses (386)

55

6-10 employees

64

11+ employees

65
Source: Ipsos MORI

Figure 4.1 ---- Where are suppliers located?
It is the smaller micro businesses (with 1- 5 employees) which are significantly less likely to have suppliers in
close proximity (55% in Oxfordshire vs. 60% overall), perhaps because this size of organisation is typically less
established, most price sensitive and therefore has to search for the best price available. This could also be
simply a case of the company has yet to develop working relationships with key suppliers. Conversely, two thirds
(63%) of those who have been in the area for 11 years or more have suppliers located in Oxfordshire.
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4.2 Delivery of/access to goods and services
The majority of goods are delivered by road (84%), either by lorry, van or courier (81%) and/or by car (12%).
Therefore maintaining and developing a good road network is vital to supporting businesses in Oxford.
Q5. Generally, how do your suppliers deliver your goods to you
you?
?

% By road

By lorry, van
or courier

81%

All

84

Sector
25%

Online

90

Transport / manufacturing / construction

95

Retail / arts / accommodation & food

By car

On foot

12%
11%

Info & communication / financial /
real estate / admin / public admin
Professional & scientific / education

68
76

Size
By air

4%

1-5 employees
6-10 employees

By rail

2%

Base: All valid responses (386)

11+ employees

78
89
92
Source: Ipsos MORI

Figure 4.2 ---- How do suppliers deliver your goods?
Reflecting the commodities sold, the retail / arts / accommodation / food sectors and the h ealth and social
care / agriculture / others sectors are most likely to have their goods delivered by road (95% and 92%
respectively). Conversely, information / communication / financial / real estate / admin and professional /
scientific / education sectors are significantly more likely to receive goods and services online (46% and 36%
respectively vs. 25% overall).
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Whilst six in ten businesses (60%) interviewed sell on site, almost half (47%) are reliant on the road network to
deliver their services.
Q6. How do you deliver your product or service?

% By road
60%

From my premises
By lorry, van
or courier

32%

47

All

Sector
Transport / manufacturing / construction

26%

Online

39
41

18%

By car

39
On foot
By air
By rail

10%
4%
2%

Base: All valid responses (386)

92

Retail / arts / accommodation
& food
Info & comms / financial / real
estate / admin / public admin
Professional & scientific /
education

Size
55

1-5 employees
6-10 employees

39

11+ employees

38
Source: Ipsos MORI

Figure 4.3 ---- How you deliver product or service
Companies in the transport / manufacturing / construction
construction sectors are significantly more likely than any other
Oxford based sector to deliver their products by road (92% vs. only 47% overall). By contrast, online products
and services are most prevalent in the information / communication / financial / real estate / administrative
sectors (45% vs. 26% overall) and the professional / scientific / education sectors (47% vs. 26% overall).
In terms of location of customers, those with customers outside of Oxford in the UK (34%) and internationally
(40%) are significantly more likely to deliver their products and services online than those with only a local client
base (22%).
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5 Growth ambitions
5.1 Plans for expansion
The outlook for Oxford businesses appears to be healthy moving forward, as over half (58%) plan to expand their
current operations over the short to medium term.
Despite this, there was a sizeable minority of businesses (38%) which do not currently have plans for expansion.
Those in the health and social care / agriculture / others sectors (45%) are most pessimistic about their
expansion plans.
Q7. Would you say that your business is likely to expand within the Oxford area within the next 5 years?

% yes
58

All

Sector

Don’t know/not sure

Transport / manufacturing /
construction

4
27%
No

38%

Yes, definitely

Retail / arts /
accommodation & food

60
54

Info & communication / financial /
real estate / admin / public admin

58%

Professional & scientific /
education
Others

Yes

76

57

45

Size
31%

Yes, maybe

1-5 employees
6-10 employees
11+ employees

Base: All valid responses (386)

55
53
67
Source: Ipsos MORI

Figure 5.1 ---- Likelihood of expanding in next 5 years
The information / communication / financial / real estate and administrative sectors appear to be the most
healthy in terms of expansion plans, with three-quarters (76% vs. 58% overall) stating they are likely to expand
within Oxford. Those companies which had been in Oxford for less than 10 years are more likely to be considering
expansion than well established companies (20+ years).
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5.2 Remaining in Oxford
Whilst not all of Oxford businesses are considering expansion, the vast majority (90%) nevertheless see
themselves remaining in Oxford for the short to medium term. Employers with more than 11 staff are significantly
more likely to remain in Oxford than smaller (micro) organisations (97% vs. 86% micro, 90% overall), which
arguably have more flexibility to relocate due to their size.
Q8. Do you think you will still be based in the Oxford area in 5 years’ time?
time?

% yes
90

All

Sector

Don’t know
No
Yes,
maybe

94

Transport / manufacturing / construction

6% 3
11%

90%
Yes
79%

Retail / arts / accommodation & food

90

Info & communication / financial / real estate /
admin / public admin

89

Professional & scientific / education
Others

Yes,
definitely

88

Size
1-5 employees
6-10 employees
11+ employees

Base: All valid responses (386)

92

86
93
97
Source: Ipsos MORI

Figure 5.2 ---- Still based in Oxford in 5 years’ time
Those companies with no plans to recruit additional staff in the short term (2-3 years) are less likely to see
themselves remaining in Oxford in five years’ time (84%) compared to those who are currently recruiting or
planning to recruit (94%). Also, those employers which have a greater proportion of staff travelling from outside
Oxford (16% with over 50%, 19% with over 75%) seem more flexible as to their business location and are more
likely to not see themselves still based in Oxford in five years’ time.
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5.3 Impact of external factors
Those companies which are not sure of still being based in Oxford in the short term are then asked what factors
could result in them deciding to leave the area.
In the end, bottom line financial considerations are the most common determining factors, either not hitting
revenue targets (19%) or paying out too much in business rates to the council (21%) or feeling that rent is too high
(8%). One in ten (12%) feel that there is a lack of suitable premises for their type of business, whilst employee
related issues such as high housing (17%) and transport (13%) costs and traffic issues generally, including
congestion and parking (13%) could also result in companies seeking alternative locations.
Business changing / expanding / evolving is given as a reason by 8% of businesses to explain why they might
leave the Oxford area.
Q9. What external factors might result in you leaving the Oxford area?
Business rates are too expensive
Not generating sufficient revenue
Housing costs
Access to customers/footfall issues (e.g. car parking problems)
Transport/commuting costs for employees
Traffic/transport/parking difficulties (non cost related)
A lack of suitable premises for expansion
Competitors taking business away
Business expanding/changing/evolving
High rent/cheaper elsewhere
Technological developments
Business termination/lack of business
The Government
Redevelopment of current premises
Cannot secure financial backing/problems accessing finance
Other
Don't know

21%
19%
17%
13%
13%
13%
12%
8%
8%
8%
6%
4%
4%
4%
2%
12%
2%

Base: All valid responses who will not definitely be based in the Oxford area in 5 years’ time (52)

Source: Ipsos MORI

Figure 5.3 ---- External factors resulting in leaving Oxford
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Companies were then asked to identify a single, principal factor which is most important to their business.
The most common mentioned factor is financial, with one quarter (24%) of companies concerned about not
generating sufficient revenue. Business rates (15%), a lack of custom (15%) and the high cost of housing (12%)
are also identified as the most important, single factors affecting business.
Q9a. Of the factors you have mentioned, which is the one factor that is most important to your business?
business?

24%

Not generating sufficient revenue
Business rates are too expensive

15%

Access to customers/footfall issues (e.g. car
parking problems)

15%
12%

Housing costs
A lack of suitable premises for expansion

9%

Transport/commuting costs for employees

9%

High rent/cheaper elsewhere

6%

Competitors taking business away

3%

The Government

3%

Other

6%

Base: All valid responses who will not definitely be based in the Oxford area in 5 years’ time (34)

Source: Ipsos MORI

Figure 5.4 ---- Most important factor to your business
It is worthy of note that transportation and commuting costs and affordable housing, are issues which are
considered to be the single most important factors in determining whether to leave Oxford for 12% and 9% of
businesses respectively. It is interesting therefore to see these priorities also coming through in the Oxford
residents’ survey4 which was conducted in 2014.
The quadrant chart overleaf shows the responses to two questions which were posed to residents. The first asked
them to select from a list of issues, which they considered to be important, and the second asked them to select
from the same list, the issues which they considered to be in need of improvement.
It can be seen that the issue which is considered to be both important and in need of improvement (in the top
right quadrant) is indeed affordable housing, and that the level of traffic congestion and road / pavement repairs
are on the periphery of this quadrant.

4

Postal survey of Oxford City Council residents October 2014. Base 983 residents
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100

Needs improving

Oxford

90

Affordable living
Traffic congestion

80

46%
62%

Comparator
Council
19%
15%

Performance

70
Level traffic congestion

60

Road/pavement repairs

50

Affordable decent housing

40
Wage levels/cost of living

30
Activities for teenagers

20

Level of pollution Sports/leisure facilities
Job prospects
Community
Shopping
activities/events

10

Facilities – young
children

0
0

People get on
Cultural facilities

20

Clean streets
Public transport

Level of crime
Health services
Education
Parks/open spaces
Access to nature

40

60

80

100

Importance
Base: All valid responses Q7 (961) / Q8 (914)

Source: Ipsos MORI

Figure 5.5 ---- Issues which are considered both important and in need of improvement (Oxford City
Council residents’ survey 2014)
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5.4 Access to finance
Over two-thirds of companies (69%) in Oxford do not envisage having to access short-term finance.
Q10. How do you expect to access finance in the next 22-3 years?
years?

17%

Bank loans

7%

Research & Development Funding
Personal savings, credit card

4%

Family, friends

3%

Venture capital

3%

Business angels

2%

European Growth funds

1%

Pump priming

1%

Business rate relief

1%

We will not need to
Base: All valid responses (386)

69%
Source: Ipsos MORI

Figure 5.6 ---- Accessing finance
In total, nearly one-fifth (17%) of companies will rely on the banks to provide them with a short-term loan. Another
7% will rely on sourcing personal finance, either via personal savings or a credit card (4%) or from family or
friends (3%).
Just under one in ten companies (8%) will seek to access third party funding, either from various Research and
Development funds (7%) or from European Growth funds (1%). Those in professional & scientific / education
sectors are more likely to say that they expect to access R&D funding in the next 2 – 3 years than other sectors
(13% vs. 7% overall).
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6 Recruitment and retention
Access to a high quality, available pool of staff is critical to any business and one of the key determining factors
which will retain a company within Oxford – the previous section identified that those employers which have a
greater proportion of staff travelling from outside Oxford are less likely to commit to staying in the area in the short
term.

6.1 Commuting distances
Around one in ten businesses (11%) have more than 50% of its staff commuting in from beyond the Oxford
boundary. These companies are least likely to see themselves staying in Oxford in the short to medium term.
Q19. What proportion of your employees would you say travel from outside of the Oxford area?

% any
42

All

Sector
Transport / manufacturing /
construction
Retail / arts /
accommodation & food
Info & communication /
financial / real estate /
admin / public admin

38
Up to 25%

20%

39
36

None

57%

42%

11%

Any

3
1

8%

26% - 50%

Professional & scientific /
education

44

Others

51% - 75%
76% - 100%
Don’t know

53

Size
1-5
employees

25

6-10 employees
11+ employees

Base: All valid responses (386)

51
69
Source: Ipsos MORI

Figure 6.1 ---- Proportion of employees travel from outside Oxford area
Despite this, the majority of companies (57%) only employ people from within the Oxford area, whilst a further one
in five (20%) only have less than a quarter of its employees travelling from outside.
Well established, Oxford based companies (11+ years) are more likely to have some of their employees travelling
from outside the area compared to newer, less well established companies (48% vs. 42% overall). However, this
tends to not amount to more than a quarter of their total workforce.
There is also a strong correlation between a company’s customer and employee base. Those companies whose
customers are primarily based in Oxfordshire (as opposed to elsewhere in the UK or internationally) are
significantly more likely to employ all of their staff from within the Oxford area than companies with more dispersed
customers (58% have no staff outside of Oxford compared to only 50% of companies with UK customers and 49%
with international customers).

14-091472-01 | FINAL | Internal / Client Use Only | This work was carried out in accordance with the requirements of the international quality standard for Market Research, ISO
20252:2012, and with the Ipsos MORI Terms and Conditions. © Ipsos MORI 2014.

33

The Oxford Area SME Business Survey 2015 : June 2015. Report prepared for Oxford City Council

6.2 Flexible working
The vast majority of Oxford companies (82%) support and permit flexible working hours for their workforce.
Around half of companies (48%) also offer employees the option to work from home. The flexibility of SMEs in
Oxford generally would appear quite high compared to a national picture where 45% of employees in SMEs in the
UK state they are permitted to work flexibly5
Q20. Does your company support and permit flexible working hours?

% yes
82

All

Sector
Transport / manufacturing /
construction

No

Retail / arts / accommodation & food

18%

71
80

Info & communication / financial / real estate /
admin / public admin

82%

Professional & scientific / education
Others

Yes

89
86

80

Size
82%

Yes

1-5 employees

82

6-10 employees

83

11+ employees

83

Base: All valid responses (386)

Source: Ipsos MORI

Figure 6.2 ---- Company support/permit flexible working hours
It is only those companies which rely on workers to be on site (i.e. construction site, factory, laboratory etc.) to fulfil
their duties (specifically in the transport / manufacturing / construction sectors) which are significantly less likely
to offer flexible working hours (29% do not offer flexible working vs. 18% overall). Not unsurprisingly, only 33% of
companies within these sectors permit home working, whilst around one quarter (27%) of companies in the retail /
arts / accommodation / food sectors allow home working.

5

Ipsos MORI survey conducted on behalf of Microsoft in 2015, sample 1,000 SME employees based in the UK
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Q20. Does your company support and permit working from home?

% yes
48

All

Sector
33
27

Transport / manufacturing /
construction
Retail / arts / accommodation
& food

Info & communication / financial /
real estate / admin / public admin

No

52%

48%
Yes

48%

Yes

Professional & scientific /
education
Others

66

43

Size
53

1-5 employees
6-10 employees
11+ employees

Base: All valid responses (386)

68

41
43
Source: Ipsos MORI

Figure 6.3 ---- Working from home
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6.3 Recruitment
Nearly two-thirds (63%) of Oxford companies are either currently (28%) or planning to recruit within the next 2-3
years (35%).
Q13. Which of the following statements best describes your recruitment intentions?
intentions?

% currently/planning to recruit
63

All

Sector
I have no plans
to recruit staff
in the next
2 – 3 years

28%
37%

I am currently
recruiting

35%

65

Retail / arts / accommodation &
food

66
63

63%
Currently/
planning to
recruit

Transport / manufacturing /
construction

Professional & scientific /
education

Size
1-5 employees
6-10 employees
11+ employees

Base: All valid responses (386)

63
60

Others

I will have
a need to
recruit in the
next 2 – 3 years

Info & communication /
financial / real estate /
admin / public admin

45
74
91
Source: Ipsos MORI

Figure 6.4 ---- Recruitment intentions
Just under two-thirds of companies with 11+ employees (63%) state that they are currently recruiting. This is
significantly higher than those companies with fewer than 10 employees (despite smaller SMEs indicating that
they want to expand in the future).
Of all the sectors, the transport
transport / manufacturing / construction sectors are the least likely to be actually
recruiting at the moment (only 15% of overall companies recruiting trade in these sectors vs 28% overall), yet
significantly more companies in these sectors stated they expect to have a need to recruit staff in the next 2-3
years (50%) compared to other sectors.
Interestingly, companies which have employees travelling in from outside Oxford are significantly more likely to be
recruiting (or planning to recruit) compared to those whose employees are all from within the city (80% of
companies with employees who travel compared to 50% from within Oxford).
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Those companies which are either recruiting or planning to recruit in the short term are recruiting for a wide cross
section of roles, ranging from professional (47%) and unskilled (36%) roles to senior management/director level
roles (7%).
Q14. What kind of positions are you looking/will you be looking to fill within your business?
business ?

47%

Professional Individual contributors/Non-management

36%

Unskilled Individual contributors/Non-management

24%

Administrative staff

19%

Trainees/apprentices
Graduates

15%

Middle management

14%
10%

Junior management

7%

Senior management/director level
Depends on requirements

1%

Other

1%

Don't know

*%

No answer

*%

Base: All valid responses who are currently recruiting or will have a need to recruit in the next 2 to 3 years
(245)

Source: Ipsos MORI

Figure 6.5 ---- Positions looking to fill
Importantly, one in five companies (19%) stated their intention to recruit trainees/apprentices, whilst 15% are
currently recruiting, or plan to recruit, graduates. Those companies with fewer than 5 employees are significantly
more likely to employ trainees/apprentices (28%) than those with 6-10 employees (13%) or 11+ employees (14%).
At sector level, graduates are significantly more likely to enter the professional / scientific / education sectors
(25% vs. 15% overall).
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6.4 Roles
Nearly three-quarters of roles will be non-management (74%), with a further quarter being junior, entry level roles
(27%).
Q14. What kind of positions are you looking/will you be looking to fill within your business?
business ?

74%

Non-management

27%

Junior

24%

Administrative staff

22%

Management

Other

1%

Base: All valid responses who are currently recruiting or will have a need to recruit in the next 2 to 3 years
(245)

Source: Ipsos MORI

Figure 6.6 ---- Positions looking to fill
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More than half of companies in Oxford state that it is either quite or very difficult to recruit the right people to their
business. Compared to the UKCES Employer Skills survey the challenge would seem more pronounced in the
Oxford area (54%) compared to the national picture (35%).
Q15. In your experience, how easy or difficult is it to recruit the right people for your business?
business?

% difficult
All

35% have at least one
vacancy that is proving
hard to fill
UKCES Employer Skills
Survey 2013

54

Sector
Very easy

Quite
easy

32%

14%

19%

Very difficult

35%

Professional & scientific /
education

Quite
difficult

56
53
48

Size
1-5 employees
6-10 employees
11+ employees

Base: All valid responses (386)

67

Retail / arts /
accommodation & food
Info & comm / financial /
real estate / admin

54%
difficult

Transport / manufacturing /
construction

49
59
61
Source: Ipsos MORI

Figure 6.7 ---- Ease of recruiting the right people
Results are broadly consistent across all sectors and types of business, although businesses which stated they
are planning to expand within the next five years are significantly more likely to experience difficulties when
recruiting (62%) compared to those which are not planning to expand (41%). Not unsurprisingly, those companies
which have over 75% of employees travelling from outside of Oxford, find it significantly more challenging to
recruit (75%) than those employing workers travelling from within Oxford (45%), which probably explains why they
have to look further afield for a particular skillset in the first place.
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6.5 Recruitment challenges
Finding suitably qualified, skilled (53%) and experienced staff (37%) are identified as key reasons why recruitment
is challenging.
The cost of living in Oxford is cited as a key reason, with housing (22%) and travel into the city (17%) considered
unaffordable. This may compound issues businesses experience with people not being based in the locality
(14%) and being reluctant to relocate (13%).
Whilst a gap in skill sets and a lack of experience are national issues among employers with recruitment
difficulties (top two reasons in the UKCES Employer Skills Survey 2013), it would appear that locational and public
transport issues are more unique to the Oxford area with only 7% of employers in the UKCES Employer Survey
citing these barriers.
Q16. You say it is difficult, why is that?
that?
2%+ mentions

Not the right skill set

53%

Not the right experience

37%

Insufficient affordable housing in Oxford area

22%

Not the right qualifications

19%

Expensive to travel into Oxford area

17%

Not based in the locality

14%

It is hard to encourage people to relocate to Oxford

13%

The roads make commuting difficult

12%

Attitude/reliability of employees

11%

Not enough applicants

10%

Infrequent trains into the Oxford area

4%

Low wages

4%

Competition

3%

Nature of work is too difficult

2%

Lack of funding / money available for staff

2%

Not the right standard / calibre

2%

Traffic / transport / parking issues

2%

Base: All valid responses who say it is difficult to recruit the right people (205)

Top 2 reasons
skill set 43%
Experience 26%
Remote
location/public
transport 7%
UKCES Employer
Skills Survey 2013

Source: Ipsos MORI

Figure 6.8 ---- Difficulties in recruiting the right people
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Q17. Are there particular job positions which you find difficult to fill?
fill?

40%

Professional Individual contributors/Non-management

21%

Unskilled Individual contributors/Non-management
Trainees/apprentices

11%

Administrative staff

11%

Junior management

6%

Middle management

6%

Graduates

5%

Senior management/director level

4%

Other
Don't know

1%
*%

No
Base: All valid responses who say it is difficult to recruit the right people (208)

25%
Source: Ipsos MORI

Figure 6.9 ---- Job positions difficult to fill
Overall, non-management roles are considered the most difficult roles to fill, either professional (40%) or those
aimed at unskilled workers (21%).
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6.6 Retaining employees
One in five Oxford companies (18%) state that they have a retention issue when it comes to key staff. Previous
sections have identified issues such as the high cost of housing and transport as retention barriers for companies,
whilst 42% employ people who travel long distances from outside Oxford to get to work.
Q11. Do you have a problem retaining key employees?
employees?

% yes
All

18

Sector

18%

Yes

No

82%

Transport / manufacturing /
construction

16

Retail / arts / accommodation & food
Info & communication / financial /
real estate / admin / public admin

13

18%
Yes

15

18

Professional & scientific / education

Size
9

1-5 employees

23

6-10 employees

30
Base: All valid responses (386)

11+ employees

Source: Ipsos MORI

Figure 6.10 ---- Problem retaining employees
Of more concern is the fact that companies which are planning to expand within the next five years are
significantly more likely to have a problem with retaining staff (21%) compared to those who are not planning to
expand (11%). Companies which have at least some of their employees travelling from outside of Oxford (26%)
are significantly more likely to find retention a key problem compared to those whose commuter catchment is
within the city boundary (11%).
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6.7 Barriers to retention of employees
The cost of living (58%) and commuting (23%), as well as purchasing a property (32%) are the main barriers for
companies retaining staff in Oxford. Time spent commuting (23%) makes it difficult retaining employees that live
outside the city.
‘Internal’ rather than external reasons such as unattractive working conditions (12%), hiring of students, who only
require part-time work to fit around the studies, and who leave Oxford during non-term time and at the conclusion
of their studies (11%) and staff not having the requisite qualifications to progress within the organisation (11%) are
also given as reasons for staff attrition.
Q12. What are the external barriers to retaining key employees?
employees?

58%

It is expensive to live in Oxford

32%
23%
23%

Staff are unable to afford to buy a property
It is expensive to commute within or to the Oxford area
It is time-consuming to commute to or within the Oxford area
Unattractive conditions of job / low pay / no promotion / progression /
opportunities
Many part time employees / seasonal work only / students [working part time]
Having the required skills / experience / qualifications
Finding committed / loyal / adaptable staff
Competition / more suitable job opportunities with other employers
Lack of funding / money available for staff
Staff are over qualified / moving on to their desired career
The need for training
Traffic / lack of employee parking
Nature of work is too difficult / mentally and physically tiring
Other

12%
11%
11%
9%
9%
5%
3%
3%
3%
3%
9%

Base: All valid responses who have a problem retaining key employees (66)

Affordable living – 61%
Commuting issues – 29%

Source: Ipsos MORI

Figure 6.11 ---- External barriers to retaining key employees
Given that the top four retention issues relate to affordable living and commuting, it was considered relevant to
include further insight in the chart overleaf, from the Oxford City Council residents’ survey, to illustrate reasons for
dissatisfaction with either the local bus service or local transport network.
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Figure 6.12 ---- Insight into transportation issues -(Oxford City Council residents’ survey 2014)
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Appendices
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7 Appendices
S3. Which of the following is your main business activity? (Narrow combinations)

Accommodation and food

12%

Education

12%

Professional, scientific and technical activities

11%

Human health and social work

11%

Retail and transport

10%

Information, communication, financial and real estate

10%

Admin and public admin

10%

Arts, entertainment and others

10%
8%

Manufacturing, agriculture, forestry and fishing

6%

Construction
Base: All valid responses (386)

Source: Ipsos MORI

Figure 7.1 ---- Main business activity (1)
S3. Which of the following is your main business activity?

25%

Retail/Arts/Accommodation/Food

23%

Professional/Scientific/Education

Information / Communication / Financial
/ Real Estate / Administration

20%

Health and social/Agriculture/others

19%

Manufacturing/Construction/Transport

Base: All valid responses (386)

12%
Source: Ipsos MORI

Figure 7.2 ---- Main business activity (2)
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7.1 Survey background
Oxford is home to around 4,000 businesses providing around 120,000 jobs. It is the fifth most visited City in the
UK by international visitors, with approximately 9.5 million visitors per year, generating £770 million of income for
local Oxford businesses. The area is amongst the top five technology innovation locations in the world, with 1,500
high tech firms employing around 43,000 people. The universities and science institutes support the unique
grouping of ‘big science’ and other research facilities in the area. Together with Oxford’s global profile, this
provides an outstanding environment for foreign direct investment and businesses to spin out and grow.
The recently published Oxfordshire Innovation Engine report found that between 1997 and 2011 Oxford’s
economy would have increased by a further £0.5bn GVA if it had matched Cambridge’s growth. It is believed that
universities and businesses need space to develop to remain leaders in their field. The report identified that the
City needed to grow to accommodate housing, employment and research needs and that greater priority should
be given to this objective. The report also found that the growth in Oxford and in the county had been constrained
by insufficient public transport, an at-capacity road network, under-developed business networks and an acute
shortage of housing. Leading businesses within Oxford reported severe difficulty in the recruitment and the
retention of staff at all levels, because of a lack of housing choice and affordability.
Whilst Oxford City Council has a good understanding of what large businesses based in the area think, there was
a knowledge gap around the barriers and enablers to commerce for small and medium–sized businesses (SMEs)
which operate in the Oxford area.
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Copy of Questionnaire
INTRODUCTION: ASK TO SPEAK TO THE NAMED PERSON.
Good morning/afternoon/evening. I'm… from Ipsos MORI, the research organisation. We are
conducting a survey on behalf of Oxford City Council amongst local businesses into their views
on being based in the Oxford area, which includes not only Oxford, Botley, Kennington,
Kidlington and Wheatley.
Can I speak to the most senior person at this site?
I would like to assure you that all the information we collect will be kept in the strictest
confidence, and used for research purposes only.
(IF NEED REASSURANCE, TAKE EMAIL ADDRESS AND SEND EMAIL)
SCREENING QUESTIONS
S1.

ASK ALL
Are you the person, or one of the people, who makes the major decisions affecting this
organisation?
1. Yes – CONTINUE
2. No – THANK AND CLOSE

Seek name of eligible respondents

S2.

Including yourself, what is the total number of employees working for your organisation at this
site?
WRITE IN NUMBER AND CODE BANDING BELOW. IF RESPONDENT DOES NOT WISH TO,
OR CANNOT GIVE EXACT NUMBER, PROMPT FOR AN APPROXIMATION, AND CODE
BANDING BELOW
WRITE IN AND CODE BELOW
1.
2.
3.
4.
5.
6.
7.
8.
9.

1-5
6-10
11-19
20-49
50-99
100-249
250 or more - close
Don’t know/cannot give exact answer
Refused
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48

Which of the following is your main business activity?(At the business site in Oxford area
contacted today, if multiple).

(01)AGRICULTURE, FORESTRY AND FISHING
(02) MANUFACTURING
(03) CONSTRUCTION
(04) RETAIL
(05) TRANSPORT
(06) ACCOMMODATION AND FOOD SERVICE ACTIVITIES
(07) INFORMATION AND COMUNICATION
(08) FINANCIAL AND INSURANCE ACTIVITIES
(09) REAL ESTATE ACTIVITIES
(10) PROFESSIONAL, SCIENTIFIC AND TECHNICAL ACTIVITIES
(11) ADMINISTRATIVE AND SUPPORT SERVICE ACTIVITIES
(12) PUBLIC ADMINISTRATION AND DEFENCE
(13) EDUCATION
(14) HUMAN HEALTH AND SOCIAL WORK ACTIVITIES
(15) ARTS, ENTERTAINMENT AND RECREATION
(16) OTHERS
_________________________________________________________________________________
PROCEED IF IN QUOTA
SECTION 1: BUSINESS LOCATION PRIORITIES
Oxford City Council is interested in why your business is located in the Oxford area and what
factors are important for sustaining and growing your business in the Oxford area.
Q1.

How long have you been operating in Oxford?
SINGLE CODE ONLY
1.
2.
3.
4.
5.

Q2.

Less than 1 year
1 – 5 years
6 – 10 years
11 – 20 years
More than 20 years

Are your customers based in… ?
READ OUT. MULTICODE OK
1. Oxfordshire
2. Elsewhere in the UK
3. Internationally
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Why did you choose Oxford as a business location?
MULTICODE OK
1. It is where I live
2. I know the market/area
3. Best market opportunities for my products/service
4. Cumulative attraction – similar organisations within my sector locate here
5. Close to my suppliers
6. Good links with academia
7. A nice environment in which to work
8. Competitive business rates
9. Quality and choice of business premises
10. Good technology, telecommunications infrastructure
11. Good transport network within the city
12. Good labour resource/right skillsets
13. Access to a range of foreign language speakers
14. Proximity to major airports
15. Proximity to large cities/central location
16. Other (PLEASE WRITE IN)

SECTION 2: CHARACTERISTICS OF THE SUPPLY CHAIN
Q4.

In the main, where are your suppliers located?
MULTICODE OK.
1. Oxfordshire
2. Elsewhere in the UK
3. Internationally

Q5.

Generally, how do your suppliers deliver your goods to you?
READ OUT. MULTICODE OK.
1.
2.
3.
4.
5.
6.

Q6.

Online
On foot
By car
By lorry, van or courier
By rail
By air

How do you deliver your product or service?
READ OUT. MULTICODE OK.
1.
2.
3.
4.
5.
6.
7.

From my premises
By foot
Online
By car
By lorry, van or courier
By rail
By air
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SECTION 3: YOUR GROWTH AMBITIONS
Q7.

Would you say that your business is likely to expand within the Oxford area within the
next 5 years?
SINGLE CODE ONLY
1.
2.
3.
4.

Q8.

Do you think you will still be based in the Oxford area in 5 years’ time?
SINGLE CODE ONLY
1.
2.
3.
4.

Q9.

Yes, definitely
Yes, maybe
No
Don’t know / Not sure – DO NOT READ OUT

Yes, definitely
Yes, maybe
No
Don’t know – DO NOT READ OUT

ASK IF CODES 2-4 AT Q8 OTHERS GO TO Q10.
What external factors might result in you leaving the Oxford area?
MULTICODE OK
1. Not generating sufficient revenue
2. Cannot secure financial backing/problems accessing finance
3. Business rates are too expensive
4. A lack of suitable premises for expansion
5. Housing costs
6. Transport/commuting costs for employees
7. Cash flow/late payment issues
8. Unreliable suppliers/supply chains
9. Competitors taking business away
10. Access to customers/footfall issues (e.g. car parking problems)
11. Other (PLEASE WRITE IN)

Q9a.

Of the factors you have mentioned, which is the one factor that is most important to your
business?
1. Not generating sufficient revenue
2. Cannot secure financial backing/problems accessing finance
3. Business rates are too expensive
4. A lack of suitable premises for expansion
5. Housing costs
6. Transport/commuting costs for employees
7. Cash flow/late payment issues
8. Unreliable suppliers/supply chains
9. Competitors taking business away
10. Access to customers/footfall issues (e.g. car parking problems)
11. Other (PLEASE WRITE IN)
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How do you expect to access finance in the next 2-3 years?
MULTICODE OK
1. Family, friends
2. Personal savings, credit card
3. Bank loans
4. Venture capital
5. Business angels
6. European Growth funds
7. Research & Development Funding
8. Pump priming
9. Business rate relief
10. We will not need to

SECTION 4: RECRUITMENT
Oxford City Council is interested to know if you face problems retaining and recruiting the right
people.
Q11.

Do you have a problem retaining key employees?
SINGLE CODE ONLY.
1. Yes
2. No

Q12

ASK IF CODE “YES” AT Q11. OTHERS GO TO Q13.
What are the external barriers to retaining key employees?
MULTICODE OK
1.
2.
3.
4.
5.

Q13.

It is expensive to live in Oxford
Staff are unable to afford to buy a property
It is expensive to commute within or to the Oxford area
It is time-consuming to commute to or within the Oxford area
Other (PLEASE WRITE IN)

Which of the following statements best describes your recruitment intentions?
READ OUT. SINGLE CODE ONLY.
1. I am currently recruiting
2. I will have a need to recruit staff in the next 2- 3 years
3. I have no plans to recruit staff in the next 2-3 years
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Q14

ASK IF CODE 1 OR 2 AT Q13. OTHERS GO TO Q15.
What kind of positions are you looking [IF CODE “1” AT Q13]/will you be looking [IF CODE
“2” AT Q13] to fill within your business?
MULTICODE OK
1.
2.
3.
4.
5.
6.
7.
8.
9.

Q15.

Administrative staff
Trainees/apprentices
Graduates
Unskilled Individual contributors/Non-management
Professional Individual contributors/Non-management
Junior management
Middle management
Senior management/director level
Other (PLEASE WRITE IN)

In your experience, how easy or difficult is it to recruit the right people for your business?
SINGLE CODE ONLY.
1.
2.
3.
4.

Q16.

52

Very easy
Quite easy
Quite difficult
Very difficult

ASK IF CODE 3 OR 4 AT Q15. OTHERS GO TO Q19.
You say it is difficult, why is that?
MULTICODE OK.
1. Not the right skill set
2. Not the right qualifications
3. Not the right experience
4. Not based in the locality
5. It is expensive to travel into the Oxford area
6. The trains are not frequent enough into the Oxford area
7. The roads around the area make commuting particularly difficult
8. It is hard to encourage people to relocate to Oxford
9. There is insufficient affordable housing in the Oxford area
10. Other (PLEASE WRITE IN)
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Q17.

Are there particular job positions which you find difficult to fill?
MULTICODE OK
1. Administrative staff
2. Trainees/apprentices
3. Graduates
4. Unskilled Individual contributors/Non-management
5. Professional Individual contributors/Non-management
6. Junior management
7. Middle management
8. Senior management/director level
9. Other (PLEASE WRITE IN)
10. No

Q18.

Are there particular job roles which you find difficult to fill?
OPEN ENDED

Q19.

What proportion of your employees would you say travel from outside of the Oxford area?
SINGLE CODE ONLY.
1.
2.
3.
4.
5.
6.

Q20.

None
Up to 25%
26% - 50%
51% - 75%
76% - 100%
Don’t know – DO NOT READ OUT

Does your company support and permit…?
READ OUT.SINGLE CODE PER STATEMENT
a. Flexible working hours
b. Working from home
ACROSS TOP OF GRID
1. Yes
2. No

Thank you for your participation in this research. In order that we may send you a summary of
the findings from this research may we have an email address.
Email address :____________________________________________________________
I do not want to receive a summary of the findings
THANK YOU
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